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WELCOME!
Please reply to each newsprint with 

one sticky dot
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30 SECOND ~ MSUE ELEVATOR SPEECH

 Share your name, and role within  
MSU Extension 

Agenda

◦Compliment your current efforts
◦Benefits of a marketing plan
◦ Tools to enhance your marketing efforts
◦Marketing strategies/Potential evaluation strategies
◦Branded/Intentional Marketing material
◦ Importance of Reporting
◦ Tips and Resources

What Is a Marketing Plan? 
◦A marketing plan is an operational document that outlines 
an advertising strategy that an organization will implement 
to generate leads and reach its target market. A marketing 
plan details the outreach and PR campaigns to be 
undertaken over a period, including how the company will 
measure the effect of these initiatives.

◦ Source: 
◦ https://www.investopedia.com/terms/m/marketing-plan.asp
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Benefits of a marketing plan
Increase awareness: brand, website, resources, 
location, annual impact summary, new hires, grants 
awarded
Increase program attendance
Drive traffic to a resource: class, article, website, 
conference
Enhance grant applications
Inform local partners and stakeholders of your efforts
Cross Institute/Work Team promotion 

Tools to enhance your 
marketing efforts…
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Marketing strategies/Potential 
evaluation strategies
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Branded/Intentional Marketing 
material

www.mimoneyhealth.org
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Mimoneyhealth.org
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CURRENT MARKETING EFFORT

Importance of Reporting
◦PEARs Narrative
◦Pears Indirect – Digests, flyers
◦Pears Directs – Email, in-person, phone, social media, text
◦PEARs Success Stories
◦ Staff meetings
◦DD County Reports

Tips and Resources
◦ Make sure documents meet accessibility criteria
◦ MSUE Compliance: Annual Civil Rights Compliance Letters and 

Open to All posters
◦ Review Plan on a regular basis: monthly, quarterly, etc.
◦ Report Your Efforts
◦ Utilize internal marketing resources and experts within ANR 

Communications
◦ Utilize internal marketing opportunities: Events Management, 

Work Team Digests, Work Team websites, District FB Pages, 
Directors Newsletters, etc.
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RESOURCES

https://www.canr.msu.edu/resources/msu-extension-marketing-checklist

https://www.canr.msu.edu/od/civil_rights_diversity_multiculturalism/resources_and_helpful_document
ation

https://mailchimp.com/resources/marketing-plan-template/

Template: Word - Select File, Tactical Business Marketing Plan
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Current Marketing Effort 

 

 

 

1. Do you currently market a program or resource? 

 

2. If yes, what are you marketing? 

 

3. How Often? 

 

4. Where/how do you market ~ what type of strategy? 

 

5. Who is your target audience? 

 

6. How many people do you reach? 

 

7. If unsure, how can you find out? 

 

8. What do you hope to achieve with your marketing? 

 

9. Are you successful?  If yes, how do you know? 

 

10. How are you documenting this effort and where? 

 

11. Can you bundle this marketing strategy ~ promote another MSUE program or resource? 

 

12. What is one thing you will do differently after this class to enhance this marketing effort? 

 

13. When will you complete this next step? 

 

 

Kudos to you and your marketing efforts! 
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